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The ‘4 Tuesdays on Eco-design’ are four-day seminars which aim
to raise awareness of eco-design amongst designers and project
managers, introducing them to eco-design and the main tools for
eco-designing products. This programme started in 2005, was repeated

in 2006 and will run again in 2007.

The main objective of each seminar is to stimulate and help the development of
eco-designed products by designers. Seminars are targeted mainly at designers,
but are also attended by product development managers from local companies.
The seminars are organised by a project manager from the Design Centre
Rhone-Alps, working with a PhD student in eco-design.

The development took 20 days, and has a budget of 15000 euros, sponsored by
the regional government and the French Ministry of Industry. For each seminar,
there is a budget of 12000 euros, which is covered by the registration fee (500—
700 euros per participant, for the four days). Updating and organising each seminar
takes 9-10 days. The seminars form part of the eco-design activities of the Design
Centre Rhone-Alps — eco-design being one of the strategic themes of the Design
Centre. They are considered to be an important part of the Design Centre’s work, as
they educate designers to undertake eco-design approach to their projects.

Each seminar is split into several modules, with a total of 10 different instructors
(including specialists in eco-design and marketing, engineers, life-cycle analysis

specialists) responsible for each module. The themes of the 4 days are as follows:

Day 1: Eco-design and company strategies, facts to integrate from the start of
the analysis
Definition and principles, context (impact, market, etc)

Day 2: Eco-design, the new questions and the new opportunities to innovate
Design for disassembly, design for recycling, eco-material selector
Day 3: Evaluation of the environmental impacts from the very beginning of a
project
Tools
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Day 4: From legal obligation to the communication opportunities
Testimonies

The first two seminars, held in 2005 and 2006, were attended by 56 delegates,
including 15 design businesses (industrial design) and 35 companies, people
from public institutions and teachers. The seminars allow designers and those
involved in product development to discover and learn more about eco-design,
tools required, specific vocabulary and methods, giving them the necessary
knowledge to start eco-designing products. An evaluation is carried out at the
end of each seminar, related to the instructors and the themes they cover, the
booklets and information distributed and the organisation of the four days.

Results achieved include new competencies in the region (eco-designers) and the
creation of an eco-design club. More eco-design projects are under way and a
collective project, ‘Cradle to Cradle’, is now starting up. Key factors which contribute
to the success of this programme include a pragmatic approach and practice,
specialised instructors, and operational positioning. One difficulty that the Design
Centre highlights is that of finding appropriate examples of eco-design projects and
testimonies from companies but the more designers participate in the seminars, the
more eco-design projects are undertaken with companies in the region.

For further information about this programme please contact:
Franck Bercegeay at the Design Centre Rhone-Alps
bercegeay@centredudesign.fr
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Designers, Chefs de projets,
pour acquiérir les fondamentaux :

Les 4 mardis de I’Eco-Design
21 mars et 4 avril a 'ENSAM Chambéry
g et 23 mai a la CCI de Saint-Etienne / Montbrison

Connaitre les bases de 1’éco-conception pour un éco-design :

La législation, la politique européenne rendent incontournable I'intégration de
V’éco-conception et de I'environnement des I'amont du développement des produits.
Par l'éco-design, les designers concepteurs peuvent apporter de I'innovation et une
réelle valeur ajoutée a l'entreprise.

1l s’agit d'acquérir les principales notions, le vocabulaire et les outils de I’ éco-
design qui permettront d'apporter cette nouvelle dimension loxs d’une étude design.
La formation alimentera la réflexion stratégique sur 'activité d'une agence comme
d'une entreprise, par les notions fondamentales de 1'éco-conception.

CE QUE VOUS ALLEZ APPRENDRE PENDANT CES 4 JOURNEES :
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Connaitre toutes les Comment augmenter  Comrnent travailler Connaitre et utiliser
dimensions dela valeur la valeur ajoutée de pour urle entreprise les outils de I'éco-
ajoutée apportée par votre prestation design  quis'estdéjaengagée  conception (ACV :
I'éco-conception. par I'éco-design. dans le développement  Analyse de Cycle
durable, de Vie).
Comment enrichirvos ~ Comment apporterun ~ Comment aider Echanger autour de
méthodes de travail par | nouveau service aux l'entreprise a valoriser | cas pratiques avec des
l'éco-design. entreprises par la prise | ses démarches d'éco- experts,des designers et
en compte de 'éco- design et le produit éco- | des entreprises.
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LA FORMATION PRESENTE

LES DIFFERENTES PHASES D'UNE ETUDE DESIGN :

L'ECO-CONCEPTION EN SUIVANT

Mardi 21 mars : Eco-design et stratégies d'entreprises, des données a intégrer dés I'analyse
Mardi g avril : Eco-design, des nouvelles questions et des nouvelles opportunités pour innover
Mardi g mai : Evaluer les impacts environnementaux dés les premiéres pistes créatives

Marci 23 mai : De l'obligation légale a 'opportunité de communication, témoignages
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QUI EST CONCERNE PAR CETTE FORMATION :

Les designers industriels (indépendants, en agence, en entreprise), comme les design managers qui

souhaitent élargir leur pratique en intégrant une nouvelle compétence en éco-design, et désireux de
développer des produits plus respectueux de l'environnement et de l'utilisateur,

Les Chefs de projets, responsables produits souhaitant intégrer I'éco-design dans leur processus de
conception ou d’amélioration.
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