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I. Objectives

1. To promote

Å design as added value for economy

Å designers in Flanders and abroad

Å design as management instrument for companies

2. é because

Å Design Flanders is part of the Enterprise Flanders, an agency 
under the authority of the Flemish Minister of Economy

Å Synergy with Enterprise Flanders Account Managers in the 
Provinces

Å More information on www.agentschapondernemen.be
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II. Target groups

1. Designers

Å Industrial design

Å Graphic design

Å Multimedia (webdesign)

Å Ceramics, jewelry, accessories, glass, textile, 
furniture 

2. Design and product companies

3. Public at large
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III. How to achieve the objectives

Talent scouting
Exhibitions
Henry van de Velde Awards & Labels
Fairs
Kwintessens
Subsidies
Research
Workshops/ Seminars
Belgian Design Forum   www.belgiandesignforum.be
Advice ðMatching 
Documentation Centre
International Cooperations
European Projects
Website www.designvlaanderen.be
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